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Description of Idea

- Based on temperature & 
humidity 

- Vacation locations to only 
be based in North America 

- Main audience are American 
travelers who want to explore 
their own continent
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Eric Meyer and Sara Wachter-Boettcher, Design for Real Life 
A Book Apart, 2015

“…We often hear, “We’re designing for the 90%, 
not the 10%.” That’s classic edge-case thinking: a 
shorter way of saying, “That’s a difficult use case 
that I don’t want to think about.” That’s why we 
think the concept of stress cases is so valuable.”

Stress Cases



User Personas & Stress Cases
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User Flows & Stress Cases



Léonie Watson, GOV.UK accessibility: beyond box-ticking 
gds.blog.gov.uk, 2013

“We didn’t want accessibility to be a…box to tick 
before we moved on to something else. We 

didn’t want it to be an afterthought, and most of 
all we didn’t want it to be something we had to 

commit to becoming at some time in the future.”

Accessibility



Accessibility

Ways to make Liveloula accessible: 

- using the aria label 

- exploring color schemes to make sure the contrast is strong, letting 
the text be easy to read. 

- finding out if there is a realistic way to have the vacation-picking 
process be easier for people of different abilities.



Eric Meyer and Sara Wachter-Boettcher, Design for Real Life 
A Book Apart, 2015 

Referencing how asking a user for information is sensitive, and we need to be careful.

“We should be conservative in what we ask of 
them, only requesting the fields we actually 

need. But we should be liberal in what we 
accept from our users, rather than forcing them 

into our predefined categories.”

Search Engine UX



Search Engine UX

Making the Search Engine simple but still feel “custom”: 

- What type of vacation? (Group/Single/Two People) 

- Activity: High, Medium, Low 

- Climate? 

- When? 

- Be able to exclude regions from search to optimize results.



Search Engine UX
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Thank  
You

Hope you had 

a great break!


